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Consumer Experience Mapping

Brand: Nykaa
Based on: McKinsey's Consumer decision Journey

Click to watch full list

Click to watch full Consumer

NRAR

Sanjana Jathar- GL
Michelle Akpatri
Nishita Nair

Simran Taturari

Nihar Pabbathi I S me
Omisha Singh

Click to watch the full deck.

Decision Journey

TEAM
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https://drive.google.com/file/d/1Dgy_PQ1w051W0U56HJNSFT23CA2Yq9aP/view?usp=sharing
https://coggle.it/diagram/YB0ShtpUTn3r4MSv/t/screen-shot-2019-06-15-at-12-09-12-pm
https://coggle.it/diagram/YB0ShtpUTn3r4MSv/t/screen-shot-2019-06-15-at-12-09-12-pm
https://docs.google.com/spreadsheets/d/1XRaBmKZR2_9cCpwFdLuS6aLiF8NG8hseE_i_zJUPZvY/edit?usp=sharing
https://drive.google.com/file/d/1l4dk8M1xAyide4idrODwBGEzRpRebpaG/view?usp=sharing
https://drive.google.com/file/d/1l4dk8M1xAyide4idrODwBGEzRpRebpaG/view?usp=sharing
https://coggle.it/diagram/YB0ShtpUTn3r4MSv/t/screen-shot-2019-06-15-at-12-09-12-pm
https://docs.google.com/spreadsheets/d/1XRaBmKZR2_9cCpwFdLuS6aLiF8NG8hseE_i_zJUPZvY/edit?usp=sharing
https://drive.google.com/file/d/1l4dk8M1xAyide4idrODwBGEzRpRebpaG/view?usp=sharing

PPM Deck- Collo Tiffin Boxes

ISME Mumbai
Task: Tabled script, cast, costume, location references

By Sanjana Jathar

CAST

Guddu

Aryan Prajapati

Description:
1

OPTIONS

@ Chanacten~]

Name of the Character:

Name of the Actor:

COSTUME
REFERENCES

@W&m-

Description:

OUTFIT: School uniform. White shirt,
Grey pant & tie.

HAIR: Boy cut, side parted.
Shoes: School canvas & while socks

REFERENCES

School bag

_LOCATION
433343,

Tt
ad =1 «
]

& =t )

School exterior

School classroom

LIGHTS!
CAMERA!
ACTION!

Click on any tile to view the full PPM

Wwww.sanjana-jathar.com


https://drive.google.com/file/d/1IGtAv6b6pkLeja7Z-Pb71WlrbDVty8He/view?usp=sharing
https://drive.google.com/file/d/1IGtAv6b6pkLeja7Z-Pb71WlrbDVty8He/view?usp=sharing

By Sanjana Jathar

Close up Brand Identity Prism

Task: Brand Prism Comparison with Colgate Max Fresh sand Vicco Vajradanti

PHYSICAL ELEMENTS
« Dressed in Red-white
» Teenage girl/boy

+ Handsome/Gorgeous & charismatic

= Neat, clean and hygenic
{Anti germ- Antibacterial)

RELATIONSHIP
» First Love/ love at first
breathe
« Romance and attraction
« Confidence and popularity
» Achievement

o
=
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=
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=
=

REFLECTION

« Likeable taste

» Freshness

« Attractive youth

» Impression
Conscious

PERSONALITY

Youngster- millenial/ teenager
Social person
Charmer

CULTURE
Meodern & Youthful
Unorthodox
. Freedom
« Friendship and relationship values
Music and colours

ATION

L

INTERNALI

SELF IMAGE
. Progressive
« Confident and courageous
. Always Ready
. Flexible to changes

BRAND PRISM- CLOSE UP

Click to see the full deck

Study of the Zoom App

Task: In-depth understanding of Zoom app and ideating events and campaigns

with the same

Under the guidance of

Prof.Janak Vadgama

Click to see the full deck

Z00Mm

A BILLION DOLLAR STORY

Join Presentation

W

ISDI ' WPP ISTE

School of Communication

www.sanjana-jathar.com


https://drive.google.com/file/d/1p7pKa3Hqqb852ZtPcE7lD76iCHfbzxZd/view?usp=sharing
https://drive.google.com/file/d/1OTPOkJQD2CVQSfEbk-K3XFbI-DKmGbij/view?usp=sharing
https://drive.google.com/file/d/1p7pKa3Hqqb852ZtPcE7lD76iCHfbzxZd/view?usp=sharing
https://drive.google.com/file/d/1OTPOkJQD2CVQSfEbk-K3XFbI-DKmGbij/view?usp=sharing

Adani Power Communication

Content:
e About Adani Power and current communication strategy
e Responding to allegations of inflated electricity bill and new communication strategy
e Consumer sand competition analysis

Click to see the full deck

Government's Pet
Government's Favorite
Cheaters

INEYES

Untrustworthy

Airport
Modi's Puppet
Monopoly

Quick Outage Fix

Blog writing

Click to see the full deck

HOW TO WRITE A
GREAT BLOG?

PLANNING

MAGNETIC HEADLINE

STRUCTURE OF THE CONTENT
RELEVANT IMAGES AND GRAPHICS
PROOFREADING AND EDITING

By Sanjana Jathar www.sanjana-jathar.com


https://www.canva.com/design/DAEPAcgNzVs/QNgeaKOSVz3GR7NDw2-DXw/view?utm_content=DAEPAcgNzVs&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://www.canva.com/design/DAEPAcgNzVs/QNgeaKOSVz3GR7NDw2-DXw/view?utm_content=DAEPAcgNzVs&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://drive.google.com/file/d/13i8-AcPs3ZhhtlpnZqZFNE6nYAlMO5GK/view?usp=sharing
https://drive.google.com/file/d/1OTPOkJQD2CVQSfEbk-K3XFbI-DKmGbij/view?usp=sharing
https://drive.google.com/file/d/13i8-AcPs3ZhhtlpnZqZFNE6nYAlMO5GK/view?usp=sharing

Authoritarian theory of Media

MA EMA- Professional Communication

About: Media theory and its relevance in contemporary work.
4 Case studies:

Case 1: OTT Platforms come under government lenses

Case 2: When social media post landed people in jail

Case 3: Comedy became a tragedy of offences

Case 4: Government puppeting the news we see

Click on any tile to view full detailed document

Normative theories of Media

] |

HE THE LIBERTARIAN THE SOCIAL THE SOVIET

AUTHORITARIAN
THEORY OF
MASS MEDIA

Authoritarian theory describe that all
forms of communications are under the
control of the governing elite or
authorities orinfluential bureaucrats.

Click on any tile to view full presentation

CASE 1- OTT Platforms come 1 . | CASE 2-When social media
under government lenses post landed people in jail

CASE 3- When comedy s £ CASE 4- Government puppeting

became a tragedy of offences « the news we see.

e story of Media One anchor
Vinesh Kunhiraman

b New Yock Eimes
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https://drive.google.com/file/d/1WCDtQczmHyuX069_is1lxfgwKLEJM6xW/view?usp=sharing
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/file/d/1WCDtQczmHyuX069_is1lxfgwKLEJM6xW/view?usp=sharing
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U

Electronic Communication

MA EMA

Topics:

1.Evolution of New Media

2. Radio script

3.News Gathering techniques

ELECTRONIC ELECTRONIC ELECTRONIC
MEDIA MEDIA MEDIA
ASSIGNMENT ASSIGNMENT ASSIGNMENT

EVOLUTION RADIO NEWS
OF NEW SCRIPT GATHERING
MEDIA : .. TECHNIQUES

NAME: SANJANA JATHAR MAME: SANRAGSSERTHAR NAME: SANJANA JATHAR
ROLL NO:19 ROLL NO:19 ROLL NO:19

OL|

Click on any tile to view full detailed document

Developmental Communication

MA EMA

Topics:
1.Concept of Development
2. Theories of Development- Adam Smith, Mahatma Gandhi, Participatory model
3.Advertisisng and Social and Economical Developement

PROJECT
OUTLINE

a) Explain the emergence of the term "Development”.
b) Explain the concept of Development.

) What are the characteristics of developing countries.

Give an example.

a) Explain the model of Development proposed by
Adam Smith and Mahatma Gandhi

b) Explain Participatory model of Development

DEVELOPMENTAL
COMMUNICATION 3 el

examples.

a) "Advertising is a major economic tool for development”

Click on any tile to view

full detailed document
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https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U

Designs By Sanjana Jathar

PUREX- Brand Launch in India

ISME Mumbai, 2020-21
Task - Water Purifier market research
- Potential of growth
- Consumer STP
- Competition Analysis
- Media strategy

PUREX |

Water that makes you healthy {|

AN SO 9001:2020 Reg, Trademark: 4532302 Company

RO+UV+UF Filtration technology

Submitted by:
Sanjana Jathar
Michelle Akpatri S
PGDMA 2020-21

STRATEGY TARGET GROUP
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Click on any tile to view full detailed deck
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https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U

Adidas Original: Facebook Ad
strategy

Task: Consumer Survey and Facebook Ad campaign design

wihe

adidas’
H#FindTheStarinYou

Click here to view the form. Click here to view full deck.

Case Study: TATA Sons Vs.
Cyrus Mistry

ISME 2020-21

TATA SONS ¢/
Vs G

tﬂ CYRUS MISTRY

Click here to view full deck.

( Company Conversion )

1g B
mﬂ‘?o'nqs \
N

TATA SONS LTD Conversion- 21 S:»ep+ 2013

PROVISION PROCES ALLEGATIONS

TATA SONS PVT. LTD

= Appointment of directors s * Shareholder's Approval By Cyrus Mistry
fomen direciors W3 iSpesal Regolrbon]
. Indecendent Directors. 13 * Corporate Governance

* NCLT Approval
Violation
* 45 000 Cr. Non-Convertible Debentures

* Restriction on free transfer of
* Appointment of 2a CFO

shares
= Preference Shareholders to get Voting

* Oppressions and
rights if failed to give dividend for 2 PP
years » woking Power ko Gakan Taka MigmeTagemeptt Misiry's

application
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https://docs.google.com/forms/d/12f8fy6qHFGENGBhrDz6ZCloJ2T1lXfp_AqJvPHDw9tE/edit#responses
https://docs.google.com/presentation/d/1orTgZiztULsUfs8WodT5ORpdGUDC68tv8C3EY8YYOg4/edit#slide=id.gd7e765b199_5_0
https://docs.google.com/forms/d/12f8fy6qHFGENGBhrDz6ZCloJ2T1lXfp_AqJvPHDw9tE/edit#responses
https://docs.google.com/presentation/d/1orTgZiztULsUfs8WodT5ORpdGUDC68tv8C3EY8YYOg4/edit#slide=id.gd7e765b199_5_0
https://drive.google.com/file/d/145hO5u-Fj325SHlkuav6TeTNT5_erylb/view?usp=sharing
https://drive.google.com/file/d/145hO5u-Fj325SHlkuav6TeTNT5_erylb/view?usp=sharing

13. Daveco: Ligour Retail Stall

ISME Mumbai

Task: About Daveco, Consumer persona, Market entry mode, Legalities of franchising,
Media Plan, Launch budget, Floor plan

FLOOR MAP-GROUND FLOOR- 20,000 SQ.FT.

STAFF AND STORE ROOM

SHOWCASE

BEER - WINE - SPIRITS

Sanjana Jathar
Akansha Awashti

e @
SIS

PODIUM

PREPARATION TO PROVIDE MASTER AGREEMENT WITH

DDAVECO FRANCHISE OWNER
jedlocation of the

[llz][=][+][=][e]

COUNTRY SPECIAL KIOSKS

« Agreementof the property (if
leased)

Industry and business,
government licensing COUNTRY SPECIALITY SHELVES

* ITR,TINand GST details exclusions to TAKE OVER THE
OWNERSHIP LEGALLY

Click here to view full deck.

14. GitLab Data Crash

ISME Mumbai
Task: Analysis of Crisis communication

‘ Crisis Management ‘

’ Step 4: Remained Transparent ‘

E Google
Software Developer

.Y0|'|Ck Peterse BaleuP Attempts They created a Google Doc with They LIVE Streamed the entire
accidentally removed didn’t work LIVE NOTE Problem - Solving Process

the Client’s Data

Data Crash Crisis

IP Addresses blocked

This accident affected | Crisis Management ‘
Service unavailable for Brand’s reputation at a more than 5,000
18 hours HUGE RISK clients’ projects worth | Step 5: Made it work for them ‘

Billions of Dollars

The engagement chart shows

how both the tweets had the

MOST ATTENTION during the
crisis period.

Click on any tile to view full presentation

ﬂﬂﬂﬂﬂﬂ N A

0 semrusn oo

Source: SEMrush



https://docs.google.com/presentation/d/1orTgZiztULsUfs8WodT5ORpdGUDC68tv8C3EY8YYOg4/edit#slide=id.gd7e765b199_5_0
https://docs.google.com/presentation/d/1orTgZiztULsUfs8WodT5ORpdGUDC68tv8C3EY8YYOg4/edit#slide=id.gd7e765b199_5_0
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://docs.google.com/presentation/d/1f8LTzR_EniCP9IKnd8lVE41fToxsxrwH6dZ5Mc9HV4w/edit#slide=id.ga2e5a3372a_11_99

15. UI/UX - Figma

ISME Mumbai

1.Taj Hotel Booking App

Text Styles

Headings Paragraphs Labels

XL Heading S Heatim [—— .

L Heading 5 ey Pt et sl

MHesding [reS—c—— -

TA] —

Color Styles
Neutrals Primary Colors

sanapan

= — = - -

rA]

Click here to see full design system EIENES —

Mehak Verma 11:26 pm
4 pm at Starbucks, (]

Merin George 11:26 pm

Check your mail,

Vishnu Thakur 11:26 pm
Thankyou.

Yogesh Pujari 11:26 pm
Haha that wauld be great ! 1]

- Mom 1226 pm
Yas, 1 had lunch

Tarig Rehman
Dhay.

s, Happy Sisodia

Let’s catchup on this weekend !

Djasvi Bhatt

I arm busy !

Click to watch Interactive Ul

Click to watch Interactive Ul



https://www.figma.com/proto/Yqb4pMKcMLzYT8kAtIpbiL/Taj-Hotels-HustlePuffs?node-id=57%3A978&viewport=1162%2C475%2C0.1974118947982788&scaling=scale-down&page-id=18%3A0
https://www.figma.com/proto/SyirDLqutQGwpNhBcgL6hN/Figma-UI-Design-Workbook-Sanjana-Jathar?node-id=7%3A6946&viewport=1385%2C-127%2C0.5833491683006287&scaling=scale-down&page-id=32%3A4
https://www.figma.com/proto/Yqb4pMKcMLzYT8kAtIpbiL/Taj-Hotels-HustlePuffs?node-id=57%3A978&viewport=1162%2C475%2C0.1974118947982788&scaling=scale-down&page-id=18%3A0
https://www.figma.com/proto/SyirDLqutQGwpNhBcgL6hN/Figma-UI-Design-Workbook-Sanjana-Jathar?node-id=7%3A6946&viewport=1385%2C-127%2C0.5833491683006287&scaling=scale-down&page-id=32%3A4

16. Organization of College Cultural fest

WBS Chart- = PERT Chart

[

Click to view the chart Click to view the chart

Gantt Chart

Click to view the chart

Click here to see Full Project Charter

e Work Breakdown System e Budget Allocation
e Gantt Chart e Risk Assessment
e PERT Chart e Report

Budget Allocation

&1’1 fOl’!



https://whimsical.com/isme-cultural-fest-2021-HBmoHjFuzEKp66obUAY5jW
https://whimsical.com/isme-cultural-fest-2021-HBmoHjFuzEKp66obUAY5jW
https://docs.google.com/spreadsheets/d/1LZ3OlVCw1zFmjRgF9FF5bjfKSHkFjt2In5YYd9l97xU/edit#gid=0
https://docs.google.com/presentation/d/1eNwOot6Ovx55cr4H4OncU2jUq79tKLDQ/edit#slide=id.p2
https://docs.google.com/presentation/d/1eNwOot6Ovx55cr4H4OncU2jUq79tKLDQ/edit#slide=id.p2

17. AppleSkin- Vegan Leather Launch

Topics:
P! Market Opportunity for AppleSkin

¢ Introduction of AppleSkin

« Target Industry | $896billionby202s || CAGRby2025-499% |
e Market Oppor[un ity ‘ Vegan Community -- Growing by 2% Annually ‘
 Attractiveness Map " s o R R e
. . . . volving consumer - over the im act of e e b - amf: it‘e::) f]:an ‘ n:::znenz::na .
¢ Time Dimensional Series e, = i R e
Geography: Mumbai, Pune, Delhi NCR, Hyderabad, Bangalore, Goa,
Click on the tiles to watch full deck. gt

Customer Class: Upper Middle Class - Upper Class

Salary: 11 lakhs and above

>10 Years

Time Analysis

Look, Feel and Texture
Durability

New Fruit Range
Acquiring Apple Farms

R

5-10 Years

Replacing regular
leather with Vegan
Leather

2-5 Years

% Initial Product Launch

% Sales Channels

L 4 Promotions

% Analysing the responses

% Research and Reinvestment
1-2 Years of Profits

Fixed Asset Investment

Pilot Production Process
% Product Testing

Certifications and Licenses

Report on K-Nearest Neighbor
Algorithm in Data Science

ISME 2020-21

EXAMPLE 2- ELECTION

Topics covered: USE OF K-NN PREDICTIONS

There's an upcoming election. We have last year's voter

i - H -) records but there are new residents in town. We need to make
What IS K NN Algorlthm * ALGO RITHM IN an educated guess as to which party will they vote for. We can

attempt to classify them into one of the two parties by looking

USG and eXampleS. DATA SCI E NCE at their nearest neighbors.

BASICS OF CODING

Voting Map

Click on the tiles to view

fUIl document. Sanjana Jathar

PG DMA

ISITE

TRAINING DATA-
1.Red dots are households that voted for political party “X"
last election.-
2.Black dots are househalds that voted for political party “Y"
last election.



https://docs.google.com/presentation/d/1CUzOTb-LMTtYvFZtrz_IMTwi_M6pxdm-rMMYxSlcml4/edit#slide=id.ga5b237a346_0_45
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://docs.google.com/presentation/d/1CUzOTb-LMTtYvFZtrz_IMTwi_M6pxdm-rMMYxSlcml4/edit#slide=id.ga5b237a346_0_45
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U

Video Game Research

MA EMA

Topics:

Analysis of one Indian and one International Video game based on storyline, animation
quality and public reviews.

Click on any tile to view full deck.

RAJI: THE ANCIENT EPIC DISNEY:WHERE'S MY WATER?

'@i’s&sp

WHERE'S

PGS,
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@ ®
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52525258
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MAEMA-Animation

Sanjana Jathar, MA EMA Animation Assignment

Universal acclaim from critics

STORY LINE =

Aggregator Score
The story of Raji: b i08: 900100120
Review scores

Publication Score

l" HUST" Y -Mike Thompson of Gamezebo
REVIEW
0

Nominations & Awards

12 ocev[Priar M
o oDy,

- :; R oA

\l‘ OFFICAL SELECTION ‘\: ¥ BEST VISUALS Y

=) f o b =4 g
(@) (P-4
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-Chris Reed, Slide To Play
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¥
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» Indie 3
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https://drive.google.com/file/d/1h6Ii0V5oaZyp1a5JXP8XrRs2cMyBmxdu/view?usp=sharing
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U
https://drive.google.com/drive/u/5/folders/15XmGGixAMfWj2a6JxJFsz-ML6R0XO20U

More Brand research in progress...




